
Looking Beyond Sponsorship:

Cause Marketing 101

Presented by

Joe Waters

•Former Director, Cause Marketing, Boston Medical

•Founder & Blogger, Selfishgiving.com

•Co-Author, Cause Marketing for Dummies

•Fan of all things Boston!

Who is Joe Waters?



What We’ll Be Covering

�What is this new and effective approach and why is 
better than traditional sponsorships?

�What strategies are you recommending instead of 
sponsorship? 

�How do I identify businesses that are good prospects 
for this approach?

�How do I approach and pitch companies with this 
model?

�How do I apply this program to MY NONPROFIT?

What is this new and effective approach 
and why is better than traditional 

sponsorships?



The Old Approach



The New Approach



Raise More Money

� 15,000 guests

�Two-day Event

� 40 Corporate 
Partners

Promote Your Event



What strategies are you recommending 
instead of sponsorship? 



5 Ways to Succeed

1. Coin Canisters

2. Pinups 

3. Purchase-Triggered Donations 

4. Shopping days 

5. Facebook likes

Option 1: Coin Canisters



Keys to Change

� Busy stores

� Cash is king

� No tips allowed

� Front and center

� Security is key

Option 2: Pinups



Why Pinups?

�Lucrative
• $300k to $7m

�Cost-effective

• 5 to 15 cents

�Easy to execute
• design, print, ship

�Plays well with others

• sponsorship, social media, events, QR codes

�More locations the better
• Starbucks, Kroger, Target, Chili’s

�Lots of foot traffic
• supermarkets, fast-serve restos, department 

stores

�Ask is critical
• “Would you like fries with that?”



Local Success Story - OSJL

�100 Stores

�Month-Long 
Program

�$1.3 Million

�50 Stores

�$160,000

�Co-marketing with 
other businesses

Local Success Story – iParty



Local Success Story – Jake’s Ride

�6 Stores

�$6,000

�Event Link

Option 3: Purchase-Triggered Donations



Why PTDs?

�Less intrusive

�Very customer-friendly

�Guaranteed donation

�Geared toward serious brands

Local Success Story – Jumpstart

�$.25 each drink 

�$15,000

�Northeast Only



Option 4: Shopping Days

Why Shopping Days?

�Perfect for business districts

�Mass your forces

�Turn it into an event

�Lots of moving parts



� “Like” the Facebook Page ($5)
� Comment on the page or “like”

any posting ($2)
� Follow them on Twitter ($5)
� RT or mention Twitter handle, 

@2ndharvest ($2)
� Post a photo showing your 

support on Facebook, Twitter and 
Flickr (bonus $5 each!)

Why Shopping Days?

Why Facebook Likes?

�Do you have an online presence?
• are you good at Facebook?

�New opp for partners

• companies are interested, engaged on SM 

�Builds credibility
• be a leader in your community



How do I identify businesses that are good 
prospects for this approach?

Finding a Partner

Your Supporters Your Contacts

Your Suspects



Your Supporters Your Contacts

Your Suspects

Finding a Partner



How do I approach and pitch companies with 
this model?

Getting to Yes

�Free is for me

�Don’t give them an excuse to say no

�Increase the number of touch points

�Combine mission with margin

�Be flexible and helpful



How do I apply this program to 
MY NONPROFIT?

�The supporting slides from the webinar

�My blog: Selfishgiving.com

�Questions? Joe@Selfishgiving.com

What’s Next?




