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Direct Mail is Working -
and You Should be Doing It!

Presented By:
John McArdle, Account Supervisor
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Gena is the typical Meals on
Wheels donor.......
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A National Study:
Donors to Meals on Wheels

= QOver 500,000 MOW donors nationwide were
analyzed and their giving behavior was compared
to 82 million donors in a national database.

= Their demographics, age, wealth and giving
behavior were identified.

= 44% of MOW donors came from large urban areas,
29% were smaller urban, 13% suburban and 10%
rural.

= What else did we learn?
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MOW gets a higher average gift

= The average gift of a MOW donor is $40.57
compared to the average gift of all donors,

which is $31.73.

= And 35% of last gifts to MOW was $40+
compared to 23% for other nonprofits.

‘n ALL_COOP_CLIENTS m Meals on Wheels clients- all \
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Donor Age and Gender

= MOW donors are older than most: 48% are over the age
of 65 compared to the national average of 44% over 65.

= 249% of MOW donors are between 55-64 and 16% are
45-54, and only 14% are under the age of 45.

= Over half of MOW donors are women (58%).
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MOW Donors are Affluent and
Philanthropic

= 33% of MOW donors analyzed had household
income of $100K+ compared to national
nonprofits who had just 22% of HHI at $100K+.

= On average, the typical MOW donor supported
almost 17 (16.48) other charities compared to
the national average of about 13 (12.76).

= So, who are MOW donors supporting?
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Average MOW Donors Support Almost
17 Other Nonprofits!

(=] D:mwtie R:lief
@ Advocacy
B Animal Welfare
B Public Broadcasting

O Cultural/Museums

MOW Donors support disease research, the environment and
relief causes (both domestic and international)
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What does it mean for Fundraising?

= MOW donors are getting a lot of mail - make sure
enough of it is from you. Mail at least five times a year
with a direct ask.

= MOW donors are giving — don’t be afraid to ask often
and ask for more (just tell them why you need it)!

= Make your ask emotional, it's more effective for female
donors.

= Invest in planned giving, MOW donors are making and
changing their will.
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Direct Mail is a Primary Source of
Individual Giving
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**Target Analytics — Index of National Fundraising Performance
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How to get started - Analyze Your Donors:

= Determine active vs. lapsed donors.

High dollar vs. low dollar.
= Single vs. multi givers.
= Prospects.

= |ldentify the number of committed, annual donors so you can
cultivate them and increase giving.
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What did you learn?

= Fewer than 5,000 annual donors?

= Focus on increasing new donor acquisition - and add
renewals to increase annual giving.
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Acquisition — Acquiring new donors

= Acquisition - sent to people who have never before supported
you.

= The primary goal of acquisition is to acquire new donors.

= New donors help increase revenue each year and replace
donors who stop giving.

= More people = more money!

= Most organizations need to mail at least two acquisitions
annually to keep growing.
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Who you mail is more important than what

you maill!

Qty Gross | ‘Ave. |Cost Per|: Total Net Per
Lists Summary By List Source | Mailed | # Resp| % Resp| Revenue | --Gift - | Thous. |- Cost ‘| Revenue|:CTRAD {New Don|
Donor Lists (16) 12,697 256 2.02% $10,781  $42.11 $368 $4671  $6,110 $0.43  $23.87
Buyer & Subscriber Lists (11) 8778 116 132% $7,228 $6231 $388  $3405 $3823 $047  $32.96
Compiled Lists (3) 5284 44 0.83% $1,955 $44.43 $320 $1,691 $264  $0.86 $6.00
Multi Donors (on 2 or more lists) 11,940 169 142% $7,591 $4492 $368  $4,394 $3,197 9058  $18.92
Total Mailing 38,699 585 151% $27,555 $47.10 366  $14,161 $13,394 $0.51  $22.90
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Holiday Acquisition Package

Paul Kraintz

Meals on Whaall of Contra Costa
P.0. Box

Martinez, cA 94553

Holiday Meals Needed - Special Request

~

|
HOLIDAY GIFT FORM
s plessousemy enclosed gftto povide food and flendhip to Contra Costa Comy's homebound eldey.
e signed wit

0 52 Povdr g bty
2 weeks of holiay mesls
5§15 Provias oo of healthy meals
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h. Your gift will help us
n Contra Costa County.

EE] mmmzmmnmm;

Provids 18 v sk
g 97 Oter.

A Paul Kraintz

HAPPY HMOLIDAYS

When you sign the enclosed placemat, we wil deliver it in time for the

holidays - accompanied by a hot ham dinner with all the trimmings —
homebound senior In our community. Knowin

much to someone who is old and alone this holiday season.

toa

g that you care will mean so

But first, read the shocking facts about the lack of food and nutrtion in our
elderly communtty.

Dear Friend:

ey grow old and frail.

1a Program was created around one central
in Contra Costa County should not b

Meals on Wheols of Conta Casa » PO, Box 3105 «
\ealsonwheelsofcontracosta.org

Martinez, CA 94553
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Holiday Placemat

= Please enjoy this special holiday meal with our best wishes.

Meals on Wheels of Contra Costa
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PO. Box 3195

NAME AND GREETING

Martinez, CA 94553

www.lautmandc.com

Meal Ticket Acquisition

A. Paul Kraintz

Although you won't hear about it on the news
tonight or read about it in tomorrow's
newspaper, there is a crisis in our
community. Some of our elderly neighbors —
the oldest and frailest among us — are
Literally starving to death.

Dear

Neighbor,

of
stal
oth
con

Please sign this delivery label;
it will be affixed to a nutritious
meal and delivered to a homebound
neighbor.

From. Somone Who Cares about Yo
and AlL Your Friends at
Meals on wheels of Contra Costa

Your generosity will help provide
Best wishes,
milk

Who is disabled in our
aze. Lﬁ“;/ E‘a

Paul Kraintz

Meals on Wheels of Contra Costa
P.0. Box 3195
Martinez, CA 94553

Urgent: Critical Funds Needed
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CONTRIBUTION FORI
est T wil help provide life-saving, nutitious f0d (0 our homebound elderly neighbors in C¢

U have checked off ne of the meal tickets below and enclosed a contribution of:
$2 IS8 (1564 1596 (18128 [Other §,
N
==
Phyllis Keilbolz © ©
427 AnchorLn. Please mate chects payable 0
. CA 95605-3224 Mealsan Wicel o Conta Costa
otV P el e o b PO. Box 3195
Marinez, CA
Diase [ —————
Your donsion s
- THS TICKET WLL PROVIDE g
4 NUTRIIOUS MEALS . )
| $84 MEAL TICKET g
: THIS TICKET WILL PROVIDE 8 B
8 NUTRITIOUS MEALS
=
-—‘ THIS TIGKET WL PROVICE 8
12 NUTTIOUS MEALS
E ==
E
S_ MEALTIGHET S,
GFTS OF ANY AOUNT WL pEL (B 8
E =
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If you’ve mastered acquiring new donors and
motivated them to become annual supporters ...

you are ready to take it to the next level!
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Donor Renewals — Raising Net Revenue

The primary goal of a renewal appeal is to raise net revenue
and increase operating funds.

Educate donors and keep them involved in your mission.

Allow donors to contribute when they want and to topics
that appeal to them.

Upgrade average gift per donor.

Renew donor support annually.




Mailing Five Times or More Per Year =
High Donor Retention

Some successful themes:

January -- Year in Review
February -- Critical Needs or Wait List

April -- Senior Malnutrition

Early June -- Summer Heat or Home Repair
September -- Emergency Food Package

November -- Holiday Meals
December -- Follow-up or Year End

MOW Co-op Partners Generate High Donor Retention:
Well Above Industry Standards

Average retention rate for new donors is 40%
Average retention for multi-year donors is 63%

www.lautmandc.com
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Our most successful donor
renewal is our Annual Holiday
Meals Campaign

Meal
L Whesls West .1y

e T
=52 2000 Hoaliday Meal Camy
4234 Mctigan v, Sarma borica,

o it ki e LA‘J‘?}-—M

# 3
Bt soiar »ELM cled J»«JI}‘:LM.
[T T B N <0 7 e gla

- Clavdia, age g;

Moveabec 5, 2794

Meals 22 Wheels West 4%
o s i e oo, 21
= T mont of o o,
<t - aapans 3005 the Lonel iy,
3 during che hosjampet TMOE

18234 Michigon Ave,
Santa Monica, CA F0404

en8 1a the
3 48 the raag

A Shis holiday ¥ of
N8 and rar res

2009 HOLIDAY MEAL CAMPAIGN!

Respond Now To Send Holiday Meals to Santa Manica, Mailbu,
Pacific Palisades, Topanga, Marina del Rey and Venice's Homebound Eicerly

o 6
3 oska of nsyi,
D soma g 00 T Tt
Othex 3 o

TRITRRGRN, CA 20272-482
RS5zus]
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What's Our Ultimate Goal?

Major Donors

Renewed Donors

New Donors

Prospects

General Public
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High Dollar Upgrade Mailing

= Goal: to increase annual giving.

= Target donors with a gift of $100+ last 18 months.

= High quality, highly personalized mail which is fairly expensive.
= Usually need 1,500 donors $100+.

= Minimum ask is $250.

= Historically 40% of donors upgraded.
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Mini Proposal Upgrade

Personalized
Cover Sheet

fd
Meals on Wheels and More

DELIVERING MORE IN 2011:
MEET THE NEED INITIATIVE

-’
Meals on Wheels and More

A Proposal Prepared For Review by:

Meais on Wheels and More
3227 Sth Street | Austn, TX 78702
e imore.org

Important Documents Enclosed

Highly personalized, oversized format
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REDUCED FUNDING, GREATER NEEDS.

‘ OUR CHALLENGES: GROWING POPULATION,

s - Reduce the waiting list

B Sy . (78 people _c_ame_off
s e syt 10 bonebound i aut b st T s Aust|n’s Waltlng ||st|)

Wheels and
growth rate. This transiates o about 100 new meal ecipients a month. Eid

Tragicaly, keeping pacs
with area needs. As aresult, Meals on Wheels and More has had to nstitute a

Content-rich proposal

Lk _l highlighting the unmet

" need in the community and
OUR GOAL: ADDRESSING THE WAITING LIST zr, the addltional fundlng

ek e e et b e ~ needed to provide a

; = solution to the problem.

waiting iy need
) i adt hain

due to future budget constraints,
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Speci
al reply form is very personalized
ize

Heals on e
Meals on Whagls a1c More

322TE
wwmsm,emmal | Austin, TX 78702
nwheelsandmore.org

SPECIAL GIFT FORM
TO: [an Pruett
:«ahlrnl &CEQ
eals on Wheels and Mor
e
FROM:

Jokn Q. Sumple
utman Maska Neil
&C
&NI [{nw: Island Avemn g il
shington, DC 20036 e

YEs,
Iwant to
with nuf help Meals on Wheels
and More provide bt Ider
clderly nelghbors

tritous, h
Enclosed ome-delivered
s my spacial giit of: ‘meals and other critlc
[Ask Line]
[Mail Code &
D
T 13 1007 bz Number]
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Executive Summary

OuR CHALLENIE
pARETING THE Growins NEED ‘con SERVICES

a1 ageney serving older
roaE, e county. Now 10 0UF 25th yeat o compited 1ba7 S48 P oot

ot Lo PEo? e ihe indepsadencs: wunw e igoity, and enasce 1S quatity 0
e ot elders tiroughoss 7 ort.

eror SeTVIeSE nt sk County 1 10e targes

zUi:d'ing capacity for
ulti-service needs
of Boomers

aster {5 ta chamPIOD —ommuniey where ST e and hotored. | Where
s phyatesl, & xotenel. mn em‘u.l o s ave et Where e they a0 o ¢
ufiicient and sV s past e atribtous aud the it ol lms ;.:u,-

telny ave recognized 20 d::\:bu«ad

with a staft af more than an 200, we'TE shrlving 1 et the m\'ﬂl‘vnnal housi.
trans] ansportation: v, ndd 807 sorial AETVICE s of 8¢ entors whe peguir? istance.
Eavh yrar OV 45000 peopte DErst from our work
s ke, food PEICES: gasol\..e and hoatg o3t and pmervmlm Apugs and
Poieah X ttn e SpATAIE gher, Oider Asuer \enpe sith miedd 5 e e factng &
sl tardship just ke eNUS met, As e eeonoty ek e O ‘ung the

rro
o oo sty PR o growing APl

gt oz ook 012 putire, we sae s cHder) opeiation ats sxpandins
ke over 65

ke pever betoce: B ' fuat tywo yeato UIDe, o acamiple, ihe ROODEY
il have: hu 1% o the i i decade .. and 16 praected 10 oraaes
aar o i o e, Heasnd muﬂly e ar papulation s FXTE ected 1o A5

Tar amporre thak Bentor sewvm e ml\n\m s criticel DIOREAS s Meals on Wheeelt:
Misor Home REPar 23 o of bt Inlmnuum: and Assi .mn:e cervices, he
pmisation wust $e<k addll\w: o revemue. e 400000 far 203 £ cuppert

o IO

e will pety ot MO committed supposters 1 reach this gool-
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Seniof
ommunity
enters

SupPORTIVE HoUSING INITIATIVE 2007

=3
]

Executive Summary

omELESS SENIORE

THE CHALLENG!

With the rising cost ol IR n 5an Dieyio, homelessnese smong o cidecly popUIIIOT has
bcen raphdly increasing over e tact fow years. Sadly, mond e tars brcome homeless due
‘o extreme poverty or U pected events such 2 "nedical problems of e death of &

spouse, which can [e1¥ s wiih very hlle mORey 10 five ot

Fund Supportive
Senior Housing

Many sentors do not Fecaty ©noughh Socsl security benelie 1o be able to pay rent S8
Diego. With the shortage ¥ atfordable housing, rall e ors with o resources bave here
1o go. These is no salety o for thweas seniors and Ehey simaply Lol through the crachs.

Lamdionds today have 1oRE WAL, Jats of paytog tevants, S0 8 sentor falls behind tn thel?
D sy (o themeI¥Ee St 0 e vt Othurs bave Do (el bt b Nive in soigle
YOO oecupancy hotels (SROS) hecause it 1S all that they can afford. Thesge acilities sre
“often i crimerlden weighhorhoods and 4o 101 aifer privote athrooms Thus, they ¢
dangerous for frafl, eldesty people: especiafly women:

Ironically, homeless semiors S o danges o foaing s neoms B L desprratey need
e Social Security €4 B apended when & senior 12 Y home” address where
they can receive’ ‘penefits. This forees. yulnerabile semors into 2 continuats eycle of poverty

ThE SoLUT!O! SuePROBTIVE HousING

Sentor Community Centers 1% committed to previding ST nousing sobuons for o
e derly peaple who a8 el of on the brink of Tvoclessness. To this end w2
ope] pur frst SUPPIrE e aming project; Potler Fanty oo Residence, n 2008 We e
e mmitted to providing e 2010 akisk residents:

+ A sate, digniied place 101 independently with our support

o A tious meals csch 451 e e o mest thelr JICLELY nevds

* T e Ienly stall 10 hELP i depression A e health 1SS
O e their advocste for g acoeas to ot services:

Sentior Community Centers 16468 on the support of our MOS8 yal friends s SUPROTLETS T
e the funding needed or 1% critical rojeet.
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Start small: i
all: One Simple Upgrade Techniqu
e

s
- si05 her 5.

Coupon style
form. yle reply

0 o 86
Mukilen, WA U275 99090

heck co of 0
A TR——

h o b e o

ShOW donOrs
the v
$35 MEAL TICKET of a larger gift. alue

TicKET
. ONE WEEK OF NUTRITIOUS MEALS:

erTeoce

Can easily be
personalized b
_ y donor”

last gift for larger nors
amognts .. $140
provides a month of
;neals ... $560 provide
our months of meals

TR

Tzose

eruose

uncomi i
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Additional Upgrade Techniques

= Altering the ask line order.

= Upgrade personalization on the reply, to emphasize higher
amounts.

= Highest previous contribution (HPC) vs. MRC.

= Matching gift.

= Naming opportunities.

uncommon minds for uncommon missions www.lautmandc.com

Multi-channel Donors Give More*

= Dual channel donors had a 26% increase in lifetime value.

= Dual channel donors continue to give as much through the
mail.

= Adding online channel for mail donors increases donor value
by $44.71 over 12 months (a 39% increase).
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Invest in Email Marketing

= E-Appends are the easiest way to build your list.
= Asking for email in direct mail hurts revenue.

= Include email messages that don’t ask for a gift.
= Make it fun for donors!
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Make the holidays

brighter for a
. senior in need. Wz Vol
Integrated Holiday Meals of America
E-appeal that —_——
coordinates with two 165 ot too ate. You still have time to make the holdays more foyful for seniors in
R . . the Denver Metro and Fort Colins region. Tie lenclinass

mal | campaigns in Please donate to our Holiday Meal Campaign. Your gift will help us bring makes the
November and holday. e holidays hard,
D ecem b er. 1ts :‘Ym:\t mmkab:u;,hl:w many sgmmsv;: m are wsala‘e;d They dont have anfﬂgiuensgt'ﬁ:;grv

are terrbly depressed at ths time of year. even harder

That's why your gift today is so critical. i make sure that

Meals on food and fk

vulnerable seniors  during the holidays and all year round.

Just ke the elderly in our area depend on Meals on Whee's. W depend on you.

Please show your compassion by making an extra i You
ion will be used fately to light up the lfe:

The email is o e
personalized for each st s
donor based on their Qisnnar £, Hony S
ast gift. . 2 v

President You can help.

PS. Thank you for being such a gaodhearted person. I am incredibly grateful

This message is sent from Volunteers of America — Colorado We respect your privecy and if you
think you received this message in ot like to receive these messages in the future, you may unsubscribe here.
“ou will be immediately removed from our st

Volunteers of America - Colorado
2660 Larimer Street
Denver, CO 80205
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Once a link is clicked the
donor goes to a
coordinated giving page
that tracks revenue
specifically to this
campaign.

The giving form is
pre-populated with a
donor’s name and
address to make it easy
for them to give.

uncommon minds for uncommon missions

we feed. we shelter. we support.

Thank you for
caring about your
elderly neighbors.

Volunteers
of America:

I an emergency were to prevent our Meals on Wheels Program from reaching allthe frail and hungry seniors on our
ivery route, y y Food Boxes

each year.

Your gift will help us as prepare Emergency Food Boxes, and provide other critical
services to those in need.

Choose donation amount: *
0850 ©$75 O $100

O Other: ¢ 0
First Name: * B
Lesley o

NP —
Last Name: * (o A /
Hostetter Your gittis tax-deductble to the full extent allowed
by law.

Email:*

LHostetter@lautmandc.com

Stroot: *
1730 Rhode Island Ave NW

Stroot 2:

city: *
Washington
State/Region: *

AL =

www.lautmandc.com

Once a gift has
been made, donors

go to a coordinated
thank you screen.

Thank you for your

renewed support!
Dear Lesley,
Links at the bottom 1 am 20 grateful for your angoing suppart of our fe-saving prograrms. lease know that without your supgort,
. our work wouid not be possidle.
give the donor an
opportunity to take | ==
Gift Amount: $50

a second action.

Credit Card: 30006100061000¢ 1111

Volunteer Opportunities | @ Share/Save &8 #

Volunteers of America Colorado Branch Is 3 501(c)(3) nonprofit organization and our Federal Employer 104 is 84-1590666. Since
you received no goods or services your gift should be fully tax-deductible.

uncommon minds for uncommon missions
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Donors get an

immediate email
thank you in 5
response to their gift. I'hi

Dear Lesley,

Thank you for renewing your support to Volunteers of America Colorado Branch. Your

The messa ge further $50 contribution wil help us continue to provide our elderly and disabled neighbors with
. f th the nutritious meals, friendly visits and critical services they need.

rein 0I’C€§ € Tam so gratefulfor your ongoing support of our lfe-saving programs, Please knaw that

Opportu n |ty to ta ke a without your support, our work would not be possible.

second action and Thank you for your continued generosity.

increase their -

interaction with the | &kanmas £, sy

online community. .

President

Volunteers of America Colorado Branch is a 501(c)(3) nonprofit organization and our Federal Employer ID# is 84-1590666. Since
you received no goods or services your gift should be fully tax-deductible.

Receipt

Gift Date: 01/26/2011

Gift Amount: $50

Credit Card: 0000000006 1111

uncommon minds for uncommon missions www.lautmandc.com

Monthly Giving

= Goal: is to upgrade low dollar donors.

» Target active donors > $100, multi donors and new donors.
= Generally need 10,000 donors or more to make it cost-effective.
= Offer EFT and credit card giving options.

= Specific terms and legal language is necessary.

= Offer mail and online.

= Telemarketing is most effective.

uncommon minds for uncommon missions www.lautmandc.com




Start Small - Offer monthly giving on existing
mailings

I WOULD LIKE TO MAKE A ONE-TIME GIFT (]F$ . I'WOULD LIKE TO JOIN THE MEALS ON WHEELS MONTHLY
B ‘GIVING PROGRAM WITH A MONTHLY GIFT OF $ .
Please charge the amount written above to my:
Pl h the it written above to my:
Qvisa O Mastercard 0 American Express O Discover case charge the amount written above o my
Qvisa U MasterCard 1 American Express O piscover
Card Number: Exp Date: i
Card Number: Exp Date: I
Name on Card:
Name on Card:
o
Signature:
O Please send me information on volunteering. I authorize MOW to charge my debit or credit card each month for the
O Please send me information on how to remember Meals on Wheels amount stated above until I notify MOW of any changes and they have
i 1l had a reasonable time to act on it. A record of each payment in my
LSl AL S monthly bank or credit card statement will serve as my receipt and MOW
A copy of our most recent annual report may be oblained by writing: will provide me with a statement of my annual gifts.
Meals on Wheels, 1600 Willow Lawn Drive, Richmond, VA 23230 or
by visiting our Web site www.mowdelivers.com.

uncommon minds for uncommon missions
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New Donor Welcome
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Meals on Wheels
and More
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Compassion in Action
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Disnna L. Runs

skt Donor Cultivation

rog)
Voluntears of America Colomda Branch
2560 Larimes Stenot

o B3 Package with No Ask

Volunteers of America
Calorado Branch

Our Goal s 1o feed, shater anc sunson e most vunerabie
32ors incur sommunity by pRwding them with the crilial serdzes
they neee: tn ermanca tralr qusity of e,

0u- Meals on Wheels program
was foundas 1o pravart hungar
amons our skler neigoors e to
irprzve T2 301 ty 12 reman
healing ard noepersent In nat
aan nanss for 28 (0°g 33 o3ssios,

Wie serve 1ne poorset, most fral, and
pysiaaly impares ects in Canvar
and Fat Callie. Wrhoa adesuse
faox aat nutediion servicas, older
axlts boss ther Inospensancs and
cuffer mie dizatiliias.

Stucles shaw thet propse rutilion is
ihe kay 10 wel-bang for the soerk,
and that hat of al noeclializes
saniars sufer fiom mainurtion so
cavare g It aither sa1ses theit
liness o pravanls them from gating  Thal's why we offer hestty, nur fous
bater, Tials, akang wilh flsndy vists. 1z
Sarlors In o cornty. Car
Sadiy. anincieas g rumber of Gw  Wsals on Vhsels program E &
incoime sanirs a9 having 1o choase e for hoTzoua s oarly i 1he
batwean food, rentor medcat ans.  Denver and Farl Calins ea.

we feed we shefter, we support.

uncommon minds for uncommon missions www.lautmandc.com

Planned Giving Promotion

= Include PG information in acknowledgments.
= Include PG check-off boxes on reply forms.

= Make bequest language available on your website,
annual report, etc.

= Use a recognition society for acknowledgment.
= Don’t stop mailing donors who make planned gifts!
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About the Direct Mail Co-op Today

= A cooperative fundraising campaign with 27 partners in
12 states nationwide in AR, CA, CO, GA, LA, IL, MI, MN,
NC, PA, TX, WA.

= Campaign consists of two acquisitions, seven renewals,
high dollar upgrades, donor cultivation and E-
Marketing.

= Co-op partners increase revenue with help from outside
expertise and reduce mailing costs by sharing expenses
(pri)nting, postage, copywriting, design, list purchases,
etc).

= Testing MOW message and creative helps you capitalize
on what is working while avoiding what is not.
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What You Can Achieve With Direct Mail
MOW . Annual Number of
Providers Active Donors Gross Rev. Partners
Arkansas 2,300 $127,610 1
California 34,400 $1,577,783 5
Colorado 18,500 $773,127 1
Georgia 2,400 $22,817 1
llinois 14,800 $565,213 1
Kansas 2,500 $18,165 1
Louisiana 4,200 $192,372 1
Michigan 811 $173,396 1
Texas 41,400 $1,229,221 5
Virginia 13,200 $360,872 1
Washington 16,500 $1,046,271 3
Total 151,011 $6,086,847 21
* Results through December 31, 2010
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Thank youl!

Lisa Maska, CFRE
Partner
Imaska@lautmandc.com
202.296.9660 ext. 206

Lynn Mehaffy, CFRE
Account Supervisor
Imehaffy@lautmandc.com
202.296.9660 ext. 210




