Building Brand Quotient through create it, use it,
spread it

Key #3: What does your brand look like?

0 Logo: Ditferent types and National vs. Local
a Design: The principal reason for emotional attachment

0 Using design to portray your “personality”

Key #4: What does your brand say?

0 Mission, differentiators, hook statement, tagline

0 Who we are! What’s our story! Why does it matter to our
donors, volunteets, etc.!

a Importance of content for search and conversions



Importance of Your Brand:
Key #1: Know What Your Brand Means
Key #2: Think Strategically About Your Brand

Creation of Your Brand:
Key #3: What Does Your Brand Look Like?
Key #4: What Does Your Brand Say?

Implementation of Your Brand:

Key #5: Ways to Communicate Your Brand Internally
Key #6: Ways to Communicate Your Brand Externally
Key #7: Social Media and Building Your Brand

Bonus Key!



Think of your “cause” not your “mission”
Mission 1s your purpose

Cause 1s a branded issue with which consumers
can more personally identify

0 Mission-based services

0 Development activities

0 Communication (internal and external)



Domestic social needs — see
results close to home

Education/Youth — universal

appeal

Environmental / Animal — still lots
ot opportunity for growth (make
issues more tangible)

Health — many get lost in the
“health cluster”

International needs — expected to
grow with globalization



‘ Marketing-related factors that measure brand

(Cone Top 100)

. Volunteer support base

oo

. An audit of coverage in the top 50 U.S. daily newspapers
c. Consumer perception (familiarity and personal relevance)

d. Donations

o 0o 0O O O

e. Entrenched in hundreds or thousands of local communities with extensive
consumer touch points (locations, storefronts, events, etc.)

0 f. They invest in proactive front-and-center marketing of their brands
0 g. Partner with companies to reach a broader array of constituents

0 h. Drive significant revenue through fee-for-service and/or cause commerce




‘10 Hssentials for Enhancing Brand Power

= Engage fresh constituencies

= Adopt new currencies

m Modernize fundraising

= Deliver crisp communications

= Establish and adhere to brand guidelines

= Build brand stewards (actions of volunteers, staff and board
members)

= Develop quick reflexes
® Build corporate partnerships

m Create a dialogue with Brand Ambassadors (listen to and
participate in conversations)

m Issue a rallying cry (inspire action)




KEY #5: WAYS TO
COMMUNICATE YOUR BRAND
INTERNALLY

“Behind strong nonprofit brands are
strong leaders to ensure consistent
brand communication penetrates every
aspect of the organization.”

-- Roxanne Spillett, President, Boys & Girls
Clubs of America




| a.Volunteer support base:
Build brand stewards
(actions of volunteers, staff
and board members) and
Establish and adhere to
brand guidelines.




*Internal training to
increase understanding
*Internal training on how
to use branding tools
*Internal transparency
*Create a brands standards
website



Ii
Edgartown MA: A& P FU n

in the Sun Store

... DO THE
EMPLOYEES BUY

THIS ACT”




‘Challenge Question (Poll)

Do you currently have any kind of
brand standards?




| Case Study: Wharton School Five Key
Components of a Brand Stds Website

Creating a Brand Standards website that provides everything needed to disseminate a consistent
brand message and visual identity:

1. Definition of brand values outlining your messaging and how you are differentiated from other
like organizations.

2. Design standards guide outlining how to most effectively use graphical elements, including
logos, colors, fonts, and photography.

3. Writing guide — outlining how to produce clear, consistent, concise communications aligned
with the brand.

4. Templates and resources — outlining specific formats for stationary, cards, website design,
correspondence, Power Point presentations, press releases, event materials, print collateral,
merchandise, advertising, and online videos.

5. Process — outlining specific approval and review processes for different affiliations, such as
staff, partners, external groups, etc..

http://www.marketingsherpa.com/article.php?ident=31218




Branding Style Guide: font, style, color,
language, placement, positioning, etc.

Curlogois our handshake tothe warld, the
firstimpression conveyed by WITI.

logotvpe It is also our symbolic representation of the WITI
g yp brand, services, peaple—our entire personality
wrappedupin an elegant graphic package.

descriptor Because ourlogeis uniguely us, it also

differentiates WITI from our competitors.

The following guidelines will help vou build our
corporate identity with the production of every
new brochure, web page, coffee mug, print ad,
ar TV campaign. Sotake our new symbol and
‘ useitwell as a bannerof optimism forthe
Symb0| --------------------- women in millions of real people who benefitfrom WITI.
technology
internqﬁgnql ......................

Trademark symbol

The trademark should always be indicated.
Maotice the size and position of the registration
trademark “TM”. It's included in all the logo files.

tagiline




Social Media Brand Guide

The goal of a social media style guide is to establish:

* What the brand represents in the social web

* Its characteristics

* Brand personality traits

*The voice of the brand

* Attributes and voice necessary at the representative level

* Procedures and guidelines for representation, accountability and workflow

* Metrics for quantifying activity and the intended results




| Reflecting your brand

Eight steps to reflecting on your brand and laying the foundation for a new, more socially inspired and relevant
corporate culture and value system.

1. Core values

Specify what we stand for and weave it into all we do. (1.e. What is your story?)

2. Brand pillars

The central themes that conveys our uniqueness and value.

3. Promise

What is our mission and how does it introduce value to those who align with our purpose?

4. Aspirations

No brand is an island, nor is it inanimate. As such, the attributes we define today must continually evolve. Our

aspirations are representative of the stature and mission we seek today and over time. This is how we compete
for the future.




5. Brand characteristics

Defining the brand characteristics will help us establish the traits we wish to associate with the brand represented through our
actions, words and overall behaviot.

6. Opportunities

As we complete this exercise, the identification of the attributes that are not embodied allows us to find a path to greater
relevance. It's a combination of who we are and what we offer today and also the opportunities that emerge that allow us to
connect to those seeking solutions we had yet to identify.

7. Culture

The brand team must examine the culture of the company, not only what it is today, but ultimately how it should embody our
aspirations so that it is readily identifiable in social media. People need something they can align with, and it is our culture that
serves as the magnet to our purpose and aspirations. We are all in this together.

8. Personality

It is crucial that we contemplate, review and designate the elements that we wish the brand to illustrate and represent. This final
step is to identify and bring to life the personality and character of the brand through conversations, social objects and stories. If
the brand was a person, how would it appear? How would it sound? How would it interact with others? How would others
describe it?

shttp://www.crainsdetroit.com/article/20100512/C02/100519944/the-social-media-style-guide-
eight-steps-to-creating-a-brand-persona#



—

KEY #6: WAYSTO
COMMUNICATE YOUR BRAND
EXTERNALLY




| . Consumer perception
(familiarity and personal
relevance): Deliver crisp
communications




20 Second Test

W/ Definiti ABOUT US

P/ Definiti

il HEALTHCARE MANAGEMENT

CONTALT Us

HEWS & EVENTS

CLIENT SOLUTIONS TESTIMOHNIALS RESOURCE CENTER

Contact us for a thorough analysis of your cost
containment programs.
CALL MOWY 866-828-0222

The best net value approach in
cost containment!

Definiti's best net value approach for workers
compensation payors encompasses savings,
responsiveness, accuracy and quick turnaround.

Medical Bill Review
We offer: Care Management
Catastrophic Care/DME

Learn more about our 99%
client retention rate!

Care Management... Optimal Care and
Evidence Based Medical Outcomes

Testimonials

"The very first, intial impression of any
company, iz seen in their management
staff. Management sets the values and
standards upon wwhich their company is
founded, and the services provided "

- Barbara Schroder,

Spotlight News & Events
Definiti wins major state contract =

Business Week features Definiti as "Tastest growing

medical review company™=

Definiti hiring - click here if interested =

Who We Serve

Self Insured and Self Administered
Employers

Third Party Administrators
Insurance Carriers

Municipalities

Joint Powers of Authority

Brokers and Consultants

e e e e e S D R Y



| They don’t care about your mission!

Suicides outnumber
homicides 3 to 2

Home | About Us » | Contribute + | Volunteer | Employmen

They care

SUBSCRIBE

Enter Email Address

View All News Items
ar Ou e o o VOLUNTEER A
® CrisisLink Shows Off New Space to
DONATE Community
® Recap of CrisisLink at Nationals Game -

E-NEWSLETTER Sat., Sept. 11, 2010

® Catch a Game & Support CrisisLink!
u u EVENTS ® CrisisLink Open House

® National Suicide Prevention Week
WHAT'S NEW Events!

f. : .
SERVICES & PROGRAMS B Subscribe to this Feed

HERDLIMES B

FEEDEURMER
ABOUT SUICIDE

ABOUT MENTAL HEALTH

RESOURCES

P | o) | c00/000 @ (]

1]
[

HOW YOU CAN HELP

PRESS & MEDIA L I
CrisisLink brings immediate help, hope, and healing to empower individuals facing serious life challenges, suicidal

LOGIN thoughts, emotional or situational problems.

24 /7 Hotlines

View All Posts
® Suicides Put Light
on Pressures of

Gay Teenagers
* Army's Largest

/¥ B

e i AETTILLL
base Reeling from Crisis Hotlines -- Having difficulty "You Talk, We Listen." -- Community Education

a|mi

= 4»




CnisisLink

When crisis calls, we answer.

CrisisLink ==~ 703-527-4077 &
ANSWErs = . 1-gpD-273-TALK &
[+ 1-800-SUICIDE &



‘ Hook Statement, particularly websites

BREAST ¥4 eeiorenes |

CANCER Challenging assumptions.
ACTION"® Inspiring change.

Get Informed Take Action Learn &bout Us Membership

BCA’s Plan BCA News Calendar
LB BCA Launches Think Before You Pink Benefit for BCA
FAQ BCA has launched the 7th annual "Think SEptembe_r £E
ST 5 . : San Francisco
Before You Pink" campaign, This year's
E-Alert (o) campaign asks Yoplait to put a lid on rBGH, [Event Details]
\ W . . -
j Eﬂ Take action by asking Yoplait to go
Newsletter lid on & = e .
rBGH-free.
Books Inc.
En Espafiol ]
Wisit Think Before ¥ou Pink to learn more, San Francisco
VYolunteer
BCA Podcast [Event Details]
Donate

BCA's Executive Director Barbara Brenner talks

Press Room about BCA's strategic priarities and the Business Ethics
important things that still need to happen in Metwork

Ask Us breast cancer, oct 13-16
Listen here. Oakland, CA

[Event Details]

Breast Cancer Action Seeks Deputy Director

. n-..?-' Breast Cancer Action is seeking a Deputy Bloneers 2008
s N Conference

= Directar to helo lead the oroanization throuab a




‘ Plaster It!

This simple logo ...




Became this ....
ﬁlick.en

susan G. Soul
Komen g
FOR THE Cure rwrm{.“:m}

Jark Canfield, Mark Vicnsr Hassen
ind Mary Dlsen Kelly

http://thinkbeforeyoupink.org/Pages/PrettylnPink.html
http:/ /www.flickr.com/photos/catbeurnier/3640569613
http:/ /www.flickr.com/photos/diongillard /312815308 /




‘ d.Donations: Develop quick

reflexes ....national disasters to
economic realities




Propelled by Internet, Barack Obama Wins Presidency

"T was never the likeliest candidate for this office," Obarma said in an acceptance speech in Chicago
Tuesday night. "We didn't start with much money or many endorsements. Our campaign ... was built by
working men and women who dug into what little savings they had to give five dollars and ten dollars and

twenty dollars to this cause."

"He's run a campaign where he's used very modern tools, spoke to a new coalition, talked about new
issuas, and along the way, he's reinvented the way campaigns are run," says Simon Eosenbarg, prasident
and founder of the nonprofit think-tank NDM, and a veteran of Bill Clinton's first presidential campaign.

"Compared to our 1992 campaign, this is like a multi-national corporation versus a non-profit."

http://blog.wired.com/27bstroke6/2008/11/propelled-by-in.html



The Red Cross raised >$5 million
for relief work in Haiti

...solely through text messages and made viral on
networking sites like Twitter and Facebook

300,000 people giving $10!

http://www.cnn.com/2010/TECH/01/14/online.donations.haiti/index.htm|?hpt=T2



'b. An audit of coverage in the
top 50 U.S. daily newspapers
and
e.Become entrenched in local
communities with extensive
touch points (locations,
storefronts, events, etc.) -
and work on getting local
press. Engage new

__constituencies.




‘ Grassroots Public Relations

Get your branded message
out!

e Article Placement
eMedia Relations




Build a media list and contact

writers on relevant topics

THE WALL STREET JOURNAL.

MarketWatch BARRON'S  AlThingsDigital. FINS  SmeriMoney  Morew
1 EOT

THE WALL STREET JOURNAL. | POLITICS

GET 2 WEEKS [ p THEPRINT JOURNAL |

=
SUBSCRIBE NOW! —|

Today's Paper = Video = Columns = Blogs = Topics = Journal Community

Home World .5, | Business Markets Tech Personal Finance Life & Style Opinion Careers Real Estate Small Business

Gelide 8 Washington Wire  Health-Care Overhaul @ Capital Journal | The Flu Qutbreak @ 5an Francisco Bay Area  Stimulus Package @ Journal Reports = Columns & Blogs

TOP STORIES IN Fa

W < of 10

Departures Shake GOP Struggles to Capitalize

US ' Colorado's Gov.
clepe Democrats Ritter Ends
Be-Eleeti...
MAY 7, 2008, 232 P.M. ET
Budget Widens Teen-Pregnancy-Prevention Efforts
Article Comments {11) MORE IN POLITICS »

\Email .;. Ig::gghedrhr Share: facebook [~ ] save This &3 - | Text [+

By LAURA MECKLER

WASHIMGTOM — President Barack Obama's 2010 budget eliminates most federal funding for
abstinence-only sex-education programs and replaces it with a pair of new teen-pregnancy-
prevention programs that could include discussions of birth control.

_— .
? We’re doing our best

to stimulate the recovery.

$291B in mortgage
lending is a start.

But like other proposed cuts in the budget, it isn't clear whether Congress will go along. Liberals

laarn mnre &




‘ Events are touch points and

can get media coverage

i Thanks to our
i Race Sponsors

Golden Heart Race Menu:

Join us on September
for The Golden Heart Race!

The Golden Heart Race is a community based fundraiser, benefiting The Golden i H‘B I:) E
Heart Ranch. The ranch is a vision of parents in the South Bay dedicated to building A
a community and home for young adults with special needs to live out their lives. E
Join us for a fun urban adventure similar to the TV show "The Amazing Race.” :
It's not a race! It's not a walkathon! It's an adventure!

: CITY NATIONAL BANK E
Why We Need Your Support ks

Imagine you are a twenty-two yvear old with yvour whole life ahead of you:
Independence, college experiences and exciting new horizons all within reach.

Results

Mow imagine you are a twenty-two year old with special needs. Your future holds
long waiting lists to enter dismal adult homes and a few "made for” jobs that leave
vou unfulfilled and bored. One special needs 18 yvear old recently said it best, "I
don't want to turn 22, there's nowhere for me to go.”

Golden Heart Ranch is your reason to participate in this wonderful fundraising
adventure. The Golden Heart Ranch will provide housing, interesting and ever
changing jobs, sports, social activities and community - all in an environment that is
emotionally and physically safe.




 f Invest in proactive front-
and-center marketing of
their brands: Engage new
constituencies and Inspire
action.




Lotnashema Tactics Compared: ROl

-
O Strongesttaclic OGood ROI OHighly wariakle B Lowvaluetactic EHard to gauge
House email marketing 25%
Search engine ;
oplimization { SEQ) bk ek
Faid search markefing
(PPC) 16% 5%
Fublic relations ~ 12% 28%
Directmail | 12% 27%
Rasearch Drawn From: Online advertising
. (banners, etc.} 15 i
g '-\.':ui kit Shanpa |
Search .
Marketing - E Print advertising 49’» 13% 19%
2008
Benchmark

= ; 0% 20% 40% B60% B0 100%
cudo RN | Flberomenes e |

D 2000-2006 MarkstingSherpa, Ino. You may distributs this pressentation prowviding it is not absred in amy way. Thank you




Affordable: Email Marketing

= Email delivers $57 for every §1 spent. (Source:
The DMA, 2008)

m Spam now accounts for 90-95% of all email
sent. (Source: Forrester Research, "Secret to

Email Delivery" 2008)




= Subject: Shop The Leukemia & Lymphoma Society e-Store
From: The Leukemia & Lymphoma Society <hewsletter@reply s, org=

[ ]
I l ( I I I all Reply-To: The Leukemia & Lymphoma Society <reply-fe5al 57276201 747616-1544714 HTML-1417782223-10767-0i@reply s, org:
Dake: 12:00PM

To: katharine@madmarketeer . com

Mﬂl’ 1{6 tlﬁg é The Levkemia &

Lymphoma Society"

II:- I|I -\.r|.|r|I ] I.q'lr LM | .--_l. .I. ¥ -
'ghing 100 Lancens @ sss.HeLP.LIs () DONATENOW  [7<] FORWARD TO A FRIEND

The Hiohest What a perfect way to sho
ROI 5 for};’;(}{r ﬁafidgy neecfj_z!

Yigit LLS's e-Store and purchase a Red Hope Candle today -
Just one of the many beautiful items we've added for the
haliday season.

The e-Store features a huge selection of items and apparel
that can be customized with one of LLS's logos. Whether you
wear your neay apparel or give it as a gift, you will be helping
support our mission: Cure leukemia, lymphoma, Hodgkin's
dizease and myeloma, and improve the quality of life of
patients and their families.

=hop early for the holidays - 20 percent of all sales will help
LLS cure blood cancers.

Cin behalf of patients and their families who are battling leukemia, lymphoma and myeloma, we thank you
wery much for your help.

CRWARD TO A FRIEND

The Leukemia & Lymphoma Society (LLS) is the world's largest wvoluntary health organization dedicated to funding blood cancer
research, education and patient services. LLS's mission: Cure leukemia, lymphoma, Hodgkin's disease and myeloma, and improve
the quality of life of patients and their families. See how your donations are invested wisely,




“Search 1s the second most common activity on the
Internet after e-mail; 99.5% of Web users are searching.
People are searching for things and will find your
competitor. If I'm searching for pizza and your pizza
parlor isn't there, I'll order from the other guy. Would
you have a business without a sign out front? An
unlisted number? A secret address?”

(“How to Get Found Online” by Naomi Grossman, 2/13/09, Forbes.com,
http:/ /www.forbes.com/2009/02/13/search-engine-optimization-entrepreneurs-
sales_0213_search.html?partner=alerts)



‘ Search Engine Optimization/

Search Engine Marketing

If people can find you, you
MUST be a brand!

S
S

(11 (L]

O (Internal actions)
M (External actions)




‘ Search Engine Optimization (SEO)

Internal actions to improve results:

*Meta Keywords

*Meta Descriptions

*Keyword Density

*URLs - http://www. artkldzmblzfoundatlon org/ Art-Contest-2010
*Title Tags ' — —r

M-’.:mn-l..!l:lll:l

*Header Tags TPET. . .
e Alt Tags 000... % | M practicima. | Mafipunn. | BNsanass 1 wos
*Intra Site Links e

. AR Comaed Alnae with Enbreprenadorial Soer
*Sitemap :

Footer Links
Art Contest 2010 Comes Alive with Entrepreneurial Spirit!




Search Engine Marketing (SEM)

External actions to improve results:

*Spin articles

*Issue press release
*Reviews (Yelp)
*Partner links
*Directory submissions
*Google map

*Google local listing
*PPC or Facebook ad campaign
*Embed videos

*Social media

*Yahoo answers




‘Challenge Question (Poll)

Have you implemented SEO?
Yes No

Have you implemented SEM?
Yes No




Google likes mapping

== T Fefaeanetd

SRR T

Web Maps Video

Packaging Shipping
warw ULINE o ULINE - Chvar 15,000 products. Huge catalogl Same day shipping.

You Crate ™
werw. fouCrate com  Portable Moving and Storage Crates Saving You Time and Money!
We Pack & Ship Amything

wew. &1 packagingsalutions.com 4733 Torrance B, Tor M-F 8-T53-5 310-371-7184 UPS FedEx & Boxes Etc.

Local business results for pack ship near Toronto, ON, Canada

= Wik, Q0N IS COMm
24 The East Mall, Unit #11, Toronto - (416) 201-444

Rirections, hours, and more »

Mapping &
Video
Engines

- Wik, Q0N AVIS COM
910 Rowntree Dairy Rd. #29, Woodbridge - (305)

Rirections, hours, and more »

Navis Pack & Ship - www. gonavis.com
24 The East Mall, Etobicoke - (416) 2014408

Directions and more »
¥ Mose results near Toronto, ON, Canada »

MySpaceTV Videos: Mavis Pack and Ship - Toronte by Ketan

Sep 27, 007 ... Mavis Pack and Ship - Toronte by Katan Watch it on MySpace Videos.
vids. myspace. comvindex. cimMuseactior=vids. indridual@yvidenid=18993379 - 50k -
Cachad » Similat pages

Navis Pack and Ship - Torento by localvideos -- Rewver ...
| Avideo by locabideos - Navis Pack & Ship specializes in custom packaging
and shipping for difficult to ship fems. Mavis can pick up ...

Results 1 - 10 of about 2290

Sponzored Links

Custom Fackir
From Boxes, Crat
'We Design To Yo
wwer, CratersAndF

UFSHE Official !
Taoals & Adace To
Your Business. O
UPS, com

Ship Larqge Iter
Lat Shipping Com
Save B0% and Ge
wiewr. UShip. com

Toronto Packi
Sani big Gel awa
specially negotiati
W, hitwire. com

Shipping Pack
Low price, 1-stop
Gifts for Everyone,
BizRate.com




Google likes

videos and
images

o Mo bag M SRepong Mal oo v

Google

mccountifma
chanty nin ¥ Spmch
i 30 00300 redulti (D00 Savoad) Aarend search
» Paicipate ina Charty Fun Run
Biorw (o ks @ dfesence o participatng i a charity run, fus nee, o chanty
wﬁ:lﬁmmm!ﬂ?lﬂ(.ﬂl RS, o
charifppade sgioiust denfresoorifs-runs e - it

.MH!'UW...MMMMMMI.MNMMM + dlso local
coencil 1 block of soati/pathy #ic 1o Funfwalk slong ...
waree wrkshen 2amiCrgancre-a Wik -or-Run do Charity - Cactes - Sl

FAow 55 Cupaeiza o Chiricy YVt o M. A Chariy wallt ol sioas ey o 4 0008 SHuse
By capitakling on prophe's denioe 1o Belp i well a3 gt in ..,
www plhorw, ©5m 5, o Dosating 1o Chanfy - Cacked - Sereler

Hekey Charity Run - 150 Annul Fun

The waliey Charity Run™ i as AMS (8 Maloesyele A /] isned charty
[y s B Lk i ey phir on Fatteds Day, Ran o dhese

woww lealiiyTun S0 - Cichesd - Sardss

Herw 10 run for charity - by Wilhem Schiotz - Helum
hﬂhm-awwmﬂmmwcmnmmhu
great cause. There ane two mage

W hebum comS . M911 ?'IMI-CIMM‘DC'III‘NU ..Jchl-d Samaa

PhillyBurtys comm Charity run gerkrabes many ot ckean wabet

Ot B, 2010 ... The frst S Rum for Clean Water rssed almost 57000, encugh mosery 10 assist
& comamunity i need for up io 30 years

ww phallybeertss. ComY_ACharity- run-pesesates-money dorchas-sater Bmi - Cacked

LIC - Havelock Charity Run

Yow are msled 0 patopate n e nd Ansual Maveiock Charity Run cosssstng of 10K and
3K mces . One of Lincols's favoste mces, The Mavelock Chanty ..

warw g ainiun eeghivelscihiwlech him - Caclad

qu! I'I:I'Iﬂ...alﬂmll Iilvm Wlmwwhmﬂﬂtmmm
Chetags Sen-Ti MMTMI! Dsars, ForwamSiba, ...
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Susesty snd bike yeul by gerng Majer Laague Elasseballis the ...
ety il coenmibievent el _itany 30 10aeg Rusrun g - Cacked

Herws for charty run
il Qoo Run Senefty Arancn Hoarl Apeogion - - 1 Mour ago
There's mesec and dancing, but i's 8ot your typecally charity run, sspecally whes you see the oetiits

Feom seguens i silefos, peopie femed ouf o sed ...
HOLD - 3 refated aricles

Theusaeds eesoy sun o charity run - « Cambedge Hews
Eiugs Tusmout Foe AGE Charkty Bun in BB - Bru Dwect - 3 refated arficles

Searches rilated o charity run
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Hun.sen charity

Shfy [BCH

Goooooooooogle >

123458678510
Wisw Suslomifaass Saarch Help O wi Spadback

Googht Homs  Advesiing Programs Buniseis Sohsioss  Priasy  Aboul Geoghe



Search Engine Optimization (SEO) and

Pay-Per-Click (PPC)

‘ H ' le |breastcancer |[ Search | Sduanced Seach
Freferences

Web [lews Blogs Books

Treatment Breast Cancer
wewrwr, [eUlasta. com Be proactive. Protect yourself right from the start of chemo.

Breast Cancer Information
vy, FBMMArA. COM Online Resource for Women with Breast Cancer. Review Treatments.

American Cancer Society
wearwe cancer. argfhelpnow Get the latest information on breast cancer treatments

Fefine results for breast cancer:

Treatment Tests/diagnosis Far patients Natu ral

Symptoms Causes/nsk factors  For health professionals  Alt S
earch

BreastCancer.org - Breast Cancer Treatment Informatio

Breast Cancer Infarmation from a Manprofit Organization. ReSUItS

waw. breastcancer.ory’ - 17k - Cached - Similar pages

Breast cancer - Wikipedia, the free encyclopedia
Breast cancer is a cancer that starts in the cells of the bredStin women and men. [1]
Worldwide, breast cancer is the second most common type of cancer ...
en.wikipedia.argfwiki/Breast_cancer - 212k - Cached - Similar pages

Breast Cancer Home Page - National Cancer Institute

Inforrmation about breast cancer treatrment, prevention, genetics, causes, screening, clinical
trials, research and statistics from the Mational Cancer ...

wiawy. cancer. gov/cancertopics/types/breast - 41k - Cached - Similar pages

Results 1 - 10 of about 49,900,000 for breast c

sponsored Links Sponsored Link

Breast Cancer

Find Causes, Symptoms, Treatments
Breast Cancer Facts at Health.coml
Health.com/Breast-Cancer

Breast Cancer Foundation
WWe Are Helping Save Lives Today.
Jain a Fight Against Breast Cancer.
www MationalBreastCancer. org

Early Breast Cancer Sign
Exceptional breast cancer treatment
after early breast cancer detection
weww MammoSite. com

Breast Cancer Cures

City of Hope is a Leader in new
Treatrnents & Cures for all Cancers
cityofhope. arg

Los Angeles, CA

Breast Cancer Symptoms
A1 CH. explains the signs and
symptoms, and what you can do
wwaw aicr. org. uk




Create an ad, then pay ONLY when someone
clicks through on the ad

Relatively inexpensive
Practice ground for learning most effective keywords

Drives tratfic to your site of people actively seeking
information



‘ Sponsored Links: Drive tratfic

sponsored Links

Breast Cancer Information

50 to Mammaosite B to find helpful
Breast Cancer Treatment [nformation
wewy. fWlarmmosite. com




‘ Goal: Finding Your Information

. @
MMOS]IQ@ Find a Physician Request Information ‘ Search | | @

Targeted Radiation Therapy

Get hack to your normal life sooner.

® [ want information about early-stage breast cancer.

® | want to know my options.
® [ wanttolearn about MammoSite 5-Day Treatment.
@

| want to find a doctor who offers MammuoSite.

About Breast Cancer
“hty dife s really busy. To say yvou're too busy for your
cancer treatments Is crazy, but still, T didn't want alf that
tire spent in radiation therapy.”

Know Your Treatment Options

What is MammosSite 5-Day Fatrice Horstman, Flagstaff, A7 Read Patrice's Story
Targeted Fadiation Therapy?
Is MammoSite Right for Me?
== &

Patient Stories _— \CES

= B "ko 4R O-r*'“ Connect with breast

A — | Click here to download z} @ cancer survivors
Resources == 1 fthe natient hrochire i through stories,




‘ Sponsored Link: Drive fundraising

sponsored Links

Help save these majestic creatures
‘fou can make a difference
wennw Wil dlifeAdaoption. arg




Goal: Fudraising

Adoptions

Horme

View Catalog
4% By Animal

$ ByPrice
§25 and Under
Fa0-F75
F100+

#  Gift Options

wildlife

Adoption Céhter

Adopt-a-Beluga Whale

www.WildlifeAdoption.org

\g:-‘ Shopping Cart

This Holiday Season, give that
special someone a whale of a gift.

Far that special wildlife laver in yaur life --
Adopt a Beluga Whale Family! It's the perfect
nift for you or amyone who cares about saving
these majestic marine mammals.

Land dwellers like you can help save these
creatures of the deep by Adopting a Beluga
Whale Family today. You'll receive a hig 13"
super-cuddly plush heluga whale toy, a
personalized Cerificate of Adaption, a
gorgeous 57" photograph of a beluga
whale in its natural habitat and a fact sheet
chack-full of great infarmation ahout these
incredible animals. What's more, your
Wildlife Adoption will help suppaont Defenders
of Wildlife's work to save one of the world's
mostimpetiled marine mammals.

=7 Free First Class Shipping with all adoptions*

WHALE With vour $25 adoption:

= 8" Long Whale Plush

» Perzonalized
Certificate of Adoption

= Sx7 Beluga Whale
Phioto

* Beluga Whale Fact
Sheet

BELUGA WHALE FAMILY With yvour $50 adoption:

= 13" Long,
Super-Cuddly Beluga
iWhale Plush

» Perzonalized
¢ a Cerificate of Adoption
* 5x7 Beluga Whale
Phcto

» BelugavWhale Fact
Adopt Now - 550

Shest

= Kidz Wildlife Sctivity
Baok (optional)

BELUGA WHALE POD With your $75 adoption:

= 13" Long,
Super-Cuddly Beluga
ivhale Plush

Adopt Now - 525




Gives a monthly budget in the search
engine’s advertising platform, Google
AdWords.

Increases awareness and spreads message
at no cost.

All recipients receive at least 3 months of free
ads.

Must be a 501(c)(3) (except religious or
political).



*Digital Platforms (Ad placement on
Yahoo, Facebook, You Tube, online
magazines/programs, such as Sports
[ustrated, CNN, etc.)

*Broadcast (T'V, radio, cable, etc.)
*Print



| g.Partner with companies to
reach a broader array of
constituents: Build corporate
partnerships.




Identity corporations with similar values that have
resources

0 Support the local community

0 Their product relates to your cause

Draft tailored, measurable strategies:
0 Event sponsorship

0 Employee giving programs

0 Volunteer support

0 Their brand reach

0 Shared thought leadership



“Partnerships are a key component of our brand. Boys & Girls
Clubs of America has consistently been a leader in cause
marketing, partnering with some of the most respected corporate
brands. We continue to build effective relationships with leaders
from federal, state and local government. We are also fortunate to
partner with many well-known and respected figures in America
who serve as advocates for our cause, including Denzel
Washington, General Colin Powell and many others.”

-- Roxanne Spillett, President, Boys & Girls Clubs of America



'h.Drive significant revenue
through fee-for-service
and/or cause commerce:
Adopt new currentcies
(merchandise, fee-fore-
service, licensing, etfc.)
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From the Press Centre National

UNICEF gears up relief efforts to tsunami- Committees
struck Solomon Islands for UNICEF
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PO L]
twm%%@f’ Home Profile Find People Settings Help Sign out

Hame UMNICEF

Location United Mations
U N IC E F Web hitp:ffwww.unicef...

Bio Founded in 1946, the

UInited Mations Children’s

Fund (LIMICEF) is the driving

force that helps build a waorld

- _ _ where the rights of every child
& Follow are realized.

4,215 14,044 965

following followers listed

Liberia: UNICEF Radio Digital Diaries
- Motorbikes in Monrovia http://bit.ly
/[BHAmMIQg

Irs ago mo

only UNICEF's updates g;
Search E-:

AR

drUL

Tweets

Malawi: Rapid short message service speeds health data collection Favorites
and fecdozck np. i 3640 auncer

. U L Ll [ L2

Add to Top Friends

Ethiopia: UN Health 4 group ends visit to Ethiopia with proposal for :

joint Flagship Programme on Maternal and Newbo... hitp://bit.ly Actions
/BLGoRL block UMICEF
4:27 PM Jan 5th from twitterfee report for spam

Trmnkine fhild [ laabh I Eanl mennmmbs - conimcen ameeeboomid s fa Erallrsanmea




facebook - e

UNICEF is on Facebook
Sign up for Facebook to connect with UNICEF.

UNICEF =

wall Info Videos Photos Multimedia FAQ »

C{b Filterz

Shohreh Gh I love UNICEF

about an hour ago - Repart

unicef@

facebook page

Iskandar Zulkarnain unicef.............
about an hour ago - Repart

UNICEF

Join us in teling the stories of the
world's children.

"% UNICEF: CRC Printed In Braille For Children In Montenegro

3 www,unicef.org PODGORICA, Montenegro, 06 January 2010 On the
occasion of the 20th anniversary of the Convention on the Rights of
the Child (CRC), UMICEF Regional Director for CEE/CIS Steven Allen,
together with the Minister of Education Sreten Skuletic and Minister of
L

Location: = See More
3 United Nations Plaza ™Y 4 hours ago via fiwdPlayer - Watch More Videos

Information




Home Videos Channels Shows Subscriptions  History Upload

Eﬂéfﬁ.—é‘%’ unicef &

Uploads Favorites Playlists m ===

= N s

Date Added Most Viewed Top Rated

UNICEF: Tsunami: Five
Year Update

UNICEF: CRC printed in
Braille for children in

4 UNICEF: oneminutesir. -
Untitled

UNICEF: A second chance
| for street children in




If you no longer wish to receive amail communications from UNICEF USA, please click here.
unicef & CHILD SURVIVAL ALERT!

omadiabale. TAKE ACTION

This past Saturday, Typhoon Ketsana slammed into

united states fund Whatever it takes fo save a child.

the Philippines with such ferocity that 450,000 people Children in the
were displaced and thousands of children were

separated from their families. Fhilippinl ::)m:r;&hly
‘Within hours, UNICEF had dispatched —

pre-positioned resources, but the ongoing need far . '_'1' -

exceeds our current supply.

‘We desperately need additional funds to provide
emergency shelter, clean water and essential
medicines to tens of thousands of displaced children.

To help us raise these funds by October 6, an
anonymous donor has agreed to match all donations
up to $100,000.

will you have your qift doubled right now and help An anomymous donor is
the U.S. Fund for UNICEF rush emergency aid tothe  offering to match all gifts up
children of the Philippines? ws'm'm but the dead-
We cannot provide the shelter or protection that line is October 6.
these children need without your immediate

danation. » DONATE NOW!
Over the next aitical weeks, your doubled gift will pay

for:

* Clean water, sanitation kits and antibiotics to thwart any disease outbreak.
= Emergency medical care.

# Dry blankets and bedding.

# Safe shelter for children whose homes have been destroyed.

‘We're monitoring the situation hour by hour, and UNICEF is poised to distribute
additional supplies as soon as we raise the necessary funds.

On the ground in the Philippines since 1948, UNICEF has decades of experience there
and knows the most efficient ways of distributing humanitanan aid. You can be confident
that your gift will go directly to those in need.

Every moment matters. Please do
You can,

Sincerely,

dt/@a}. ot

Caryl M, Stern
President and CEQ
L5, Fund for UNICEF

largest gift

Forward this email io a Frend

Copyright & 2009 U.5. for UNICEF. 125 Maiden Lane, New York, NY 10038,

asarcad. Privacy Policy

I3 Facebook | & MySpace | - Digg | [ unkedtn | Twitter
SHARE WITH YOUR NETWORK

¥ou are currently subscribed ko U.5. Fund for UNICEF as ™.
g Aelll L o M

rafers

If this message vas forrarded to you. please join us! Subscribe to U.S. Fund for UNICEF.




unicef — Inspired Gifts

Children die every day from preventable causes —
for want of a simple vaccination, or from lack of
clean water or proper nutrition.

Y~ Inspired Gifts
save kids’ lives!

Give Inspired Gifts... save lives. Start Shopping »

SHOP ABOUT W View Cart |

i Gift Categories

L

=AM

Education & Play »

UMICEFUSA org

fr Check Out
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HOME INFO BY WHAT ABOUT UMICEF VOICES UMNITE FOR CHILDREM PR PROGRESS UMICEF TELEVI

COUNTRY WE DO UNICEF PECQPLE OF YOUTH UMNITE AGAINST AIDS CEN FOR CHILDREN B UMICEF RADI

Press centre SEARCH 0]

Frezs releases Printer friendly

Hot topics
The UMICEF Media Team has 1| Donate now

created tools we hope are useful
for journalists.

UMNICEF's positions

*Tools for
Journalists These include downloadable
Mission photos of UNICEF
statemant spokespersons, facts on children,
Focte on the UMICEF calendar of upcoming
children events, video and audio

resources, and much more.
Media contacks
Mission statement

Leadership bios UNICEF ic mandated by the United Mations General Azsembly to
and photos

advocate for the protection of children's rights.

Archi .
renvE Facts on Children

Calendar of Basic facts and statistice for each UNICEF priority area.
Events - 2010

Media contacts

Reporting List of who we are, where we are, and what areas we cover.
guidelines

Leadership bios and photos
High resolution official portraits and biographical information about

Video news
packages ] ] ) ) )
UMICEF executives are available in this section.

Audio features




unite for

children

HOME INFO BY
COUNTRY

Video/Audio

UMICEF Television
video on demand

UNICEF Radic
UNICEF Podcast
UMICEF Vodcast

> UNICEF social
media

International
Children's Day of
Broadcasting (ICDB)

Mewsline
Contact us

FShAs

Temem A7 Tmebnmme Foe

WHAT ABOUT UNICEF VOICES
WE DO UNICEF

UMNITE FOR CHILDREM PRESS

FECQPLE OF YOUTH UMITE AGAINST AIDS CENTRE

UNICEF social media

Connect with UNICEF online

y UMICEF has been helping the waorld's
(11 Tube : N
i, children for over 60 years but is still

firmly focused an the future - and that
faCEbOOk means keeping pace with the latest
'social media' trends.
Ewitter;
B &
flickr
Scribd

Did vou know that UNICEF is an
YouTube, Facebook, MySpace, Twitter,
Flickr and Scribd, and would like to =ee
wou there, too?

These easy-to-use platforms allow

g myspace.

TIRIT/ I o Ll T bl o

people and organizations to connect
online. In UNICEF's case, this

PROGRESS \ S0CIAL
FOR CHILDREM CEF Ru MEDIA

< Email this article
Printer friendhy
) Blog This Article
B9 ShareThis

H Donate now

UMICEF
UMICEF Africa
UNICEF Austria

UMNICEF Camercon

UMICEF Canada

UMICEF France




‘ Identity Consistent Elements

= For example:
a Color
0 Photos

a Logo




—

KEY #7: SOCIAL MEDIA AND
BUILDING YOUR BRAND




| . Consumer perception
(familiarity and personal
relevance): Modernize
fundraising (digital
fundraising, online
communities) and Create a
dialogue with Brand
Ambassadors (listen to and
participate in conversations)




‘ Submit articles to blogs targeting
your audience

TEEN ADVICE, ISSUES & HELP PAGES

HOME ABOUT ASK MARK PRIVACY POLICY MYCYC.COM ON FACEBCOK

Teen Issues, Help & Advice Pages

Welcome to mycyc.com, we are here
to provide teenagers with advice
articles and pages and to discuss the
issues that teens deal with on an
almost dally basis.

Microfinance Empowers

We hope to be able to cover as many ~ ~OIN Us in enabling the poorest of

topics as possible including body and the poor to improve their own
weight issues, relationship advice and lives

advice for pregnant teens.
Occasionally we wil hold special topic
months where for a whole month all
articles that are posted will be based
around a certain teen issue. (For e.q.
MNovemeber is teen weight issue
month)

www_Grameenkoundation.org

Public Service Ads by Google

If we get a great demand for advice (based on emails and comments received) on a
certain issue then we wil do our best to make that our focus, if there is no current focus
then the articles wil be posted randomly about a variety of subjects.

Current Popular Issues

Below are the 30 most talked about issues that have been written about in our advice

Share This On Facebook

f shore JEZ

Recent Issues & Advice Articles

Happy 2010
STDs: Genital Herpes

5TDs: Gonorrhea

Recent Readers Comments

Mark Else on What To Do If You Are
Raped

Daisy on Avoiding Teenage Pregnancy

Cassie on What To Do If You Are
Raped

Top Rated Posts

Awvoiding Teenage Pregnancy wWwW
W W (5,00 out of 5




New Chart: Most Effective Use of Social Media In Achieving B2B Branding Goals

oVvery effectve  0OSomewhat effective ORMot effective
Influence brand . : a
reputation 39% 23% | 8%
Increase brand 9794 s4v; | gus
aWareness
Improve search . . .
engine rankings 6% 49% 13%
Increase website . . .
traffic 3% 5% (ISR
Generate leads 17% 48% J5%
Improve internal
communications 17% 8% 45%
Increase online . . .
cales 13% 41% 45%
0% 20% 40% G0% g0% 100%
Source: Marketing=hetpa Social Media Mark eting and PR Benchmark Survey 2008 LT
Methodology, Figlded December 4-10, 2003, M=1 536 ‘:@’ieuwﬁhema © 2009




PINK GLOVE DAMNCE
FOR BREAST CANCER AV/AREMNESS

Providence 5t. Vincent Medical Center

Partland, Oregon

i M i 0:02/339 @ opa o 57 29

otmills — — Qur employees put together this video to generate breast |= 10,814,551 =
cancer awareness throughout our hospital system. We had... ViEws
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‘ Drive transactions or donations

California Pizza Kitchen | % Becomearfan |

wall Info Order Online Find a Location Photos Boxes

‘llk

CPK IS PROUD TO OFFER CONVENIENT ONLINE TAKE-OUT SELECT FROM MENLU.
DRDERING IN MOST LOCATIONS. SELECT THE STATE AND




Nonprofits: Use Social Media to
Humanize & Put a Face on the Org

Clvitker

Zappos’
CEO 4

A2ouenl §

Hil 'm Tony Hsieh the CEO
of Zappos,com,

Have a question? Hers's how
ta get the fastest response:

Customer service:
Help finding & product

1-800-827.T6T1
Interviews, PR:

SpEaking requesis
B 1 " =)

Marketing, Sponsorships
Donaticn & Charity Requesis:

| Merchandising:
Steve Hill, VP Merchandising

Zapposi zappos

CEO

Follow

There are basically two types of
businesspeople: Those who see
money as the ends and those who
see money as the means (via @ev)

The biggest (and hardest) lesson I've leamed in life is that the

Woke up to pipe leaking & pool draining. Now | can try 1o re-enact
the Sprite commercial in my backyard -

Sprite - Commercial

e, |

Home Profile Find People Seitings Help Sign owl

Mame Zappos.com CED -Tony
Location Las Vegas

Wb hilpwww Zappos

Bio www.Zappos.com

blogs zappos.com
twitter Zappos. com

403,602 1,020,305

following fobowers

[¥] anly zappos’s updates
Samrch
Updates 1,736
Favorites
@zappos

Add to Top Friends

Actions

{@reply Zappos
block Zappos

Following

EEANER
ETEREE

. — —— — — —




‘ Are you ready for increased

website traffic?

Build Your Marketing Foundation:
- Tagline
Hook statement
- Logo
Content that converts % P




Rank your website readiness.
Remember, this is your brand hub!

*Website is professionally designed with

H, 1t]

interactive features. Our visitors LOV.

*Website is average looking brochure-ware

type of site. There’s room for improvement.

*Website needs lots of help!



————

BONUS KEY:

The Mad Matrketeer 6Zone Marketing
Map that maps out a strategy
START (Build your foundation) to
FINISH (Monitor your results)




‘ The 6Zone
Marketing
Map

Mad Marketeer 6Zone Marketing Map™

¢ Coronmartcabions Strategy (Misson, Wahses, USP, Target Markets, Tagline, Messazing,

C otrapetiy o)

Look EzFeel (Desim

Branding Basics (Logo, Letterhead, Exwelope, Busiiess Cards, Terrplates)

Marteting Collateral (Brochutes, Prooduact Sheets, Folder)

Website Bz Landing Pages; SEO- and C oxrwersion- Optirsized Hommep aze;, Havizaticn, Mesma

Content and Eddine
Strategic annd Tactical Planning

Zone 75 -
CREDIBILITY
o Internet Marketing o Adverbsing o Analysts
Shepping Farines s Blog o Auticles Trserts
FPC o Disect; Frnail Marketine *  Associations
SEG. . ) *  Ewents (trade, setriiiars) *  Asgrards
1&"’;1;’]'1:155 feDimctoties | o Iformeris * :Books
®  Philanthropic PR *  Endossetnents
®  Public/Media Relations *  Newrsletter
&  ZSiles ®  Public spealing
&  Soreenicasts &  Published comntent
o Social Metwrorks (wisible, ®  Ratings
transparestt, oper) *  Subject matter expert
Squidoo ®  Suoccess Stores
o Wiehinars #  Testimonials
o Word of Mouth (WO M) s  Thought leader
* White papers




Sign up to receive FREE ONE OF THE FOLLOWING SERVICES
From Our Annual Marketing Service Plan:

Measure and Monitor Consultation
This consultation and Quick Guide helps you set your “baseline” measurements, so you
can implement your marketing strategies and, then, measure and monitor the results.
These tools are the very key to your long-term marketing success!

Private Website Consultation
Is your website ready for increased web traffic? Do visitors stay on your site when they
get there or do they leave within a few seconds? In this private consultation we assess
your website and provide strategic recommendations to enable you to get the best
results including raising more money.

/8



