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� Importance of Your Brand:
Key #1: Know What Your Brand Means

Key #2: Think Strategically About Your Brand

� Creation of Your Brand:
Key #3: What Does Your Brand Look Like?

Key #4: What Does Your Brand Say?

� Implementation of Your Brand:

Key #5: Ways to Communicate Your Brand Internally

Key #6: Ways to Communicate Your Brand Externally

Key #7: Social Media and Building Your Brand

� Bonus Key!

Corporations need more heart ….

Nonprofits need more business sense …

Track your Return On Investment (ROI)

“A nonprofit brand is powerful for the same reason as a 

commercial brand: because it is meaningful in the lives of its 
users. Every strong nonprofit brand is different, is relevant to the 

lives and values of its supporters, and has enough critical mass to 
make change happen.”

-- Cynthia Round, Executive Vice President, Brand Leadership, United 

Way of America



The guru of biz mgt gurus

KEY #1:  KNOW WHAT 

YOUR BRAND MEANS

Be BOLD and GROW

It means …Building a story

in your constituents mind.



It means …Being Transparent

Photo by Keith Allison
http://www.flickr.com/photos/keithallison/2311062920/

It means …Being Transparent

Photo by LiGado em Série
http://www.flickr.com/photos/ligadoemserie/3889458169/

It means …relating to your visitor 

What do you see?



It means …relating to your visitor 

No one will remember your brand,

If they don’t understand it.

Establish relationship FIRST:

- Tell me who you are

- What I should do



It means …understanding WHO 

you are trying to reach 

• Age

• Education

• Race

• Gender

What do women want?

� Want to see visuals.

� Attracted to a human context. Women put people first.

� When that look competent, not harried, frenzied, etc.

� “Real” women, not supermodels – women don’t aspire 

to perfection and better related to normal.

� Avoid visuals that are isolating.

� Show depth, intricacy … women are detail-oriented.

� Show emotion.

� Immersion and tell a story.

� Show collaboration (not competition), friendships (not 

rivalry), warmth.

Are there any nonprofits that do a 

really good job of branding?

Challenge Question



Why aren’t there more?

Challenge Question

It means … more revenue!

KEY #2:  THINK 

STRATEGICALLY ABOUT 

YOUR BRAND



It’s a Process not an Event

“Building a powerful brand doesn’t happen with one large 

event, but by working day after day, month after month, year 
after year to consistently deliver on your mission. Every 

nonprofit must be relentless in demonstrating that hard earned 

donor dollars support the mission. The Red Cross is proud that 
an average of 91 cents of every dollar goes toward the people 

we serve.”
-- Gail J. McGovern, President and CEO, American Red Cross

People buy, spend or donate based 

on emotion. 

� Martha

� Zappos

Martha Behind Bars Spells Disaster



Has anyone ever been moved 

EMOTIONALLY when visiting 

your website? (yes or no).

Challenge Question

Examples!

Challenge Question



Your website IS your brand hub!

� It’s the new brochure

� It’s where search engines find you

� It’s where other recommend or refer you

� It’s where your prospects learn about you

� It’s where you collect email addresses

� It’s where donors or clients interact to buy, 
donate, etc.

� It’s where people go if there’s a problem







What elements do you observe that 

represent strong branding on these 

sites?

Challenge Question



What is one major difference 

between how these sites brand and 

how your organization brands 

online?

Challenge Question

BONUS KEY:

The Mad Marketeer 6Zone Marketing

Map that maps out a strategy

START (Build your foundation) to 

FINISH (Monitor your results)

The 

6Zone 

Marketing 

Map:
a 

framework 

for building 

strategy



Thank You!

40

Be Bold. Get Started Today.
Contact us for any questions about this information.

310-947-8511
katharine@MadMarketeer.com

Visit our website to receive benefits as one of our website guests:
www.madmarketeer.com/webinar guests

Join our email list at www.madmarketeer.com/webinar guests to 
receive marketing news and tips.

To help you get your marketing on track, webinar attendees are also 
invited to sign up  FREE for one of the following services:

Measure and Monitor Consultation

This consultation and Quick Guide helps you set your “baseline” measurements, so you can implement 

your marketing strategies and, then, measure and monitor the results.  These tools are the very key to 

your long-term marketing success!

Private Website Consultation 
Is your website ready for increased web traffic? Do visitors stay on your site when they get there or do 

they leave within a few seconds? In this private consultation we assess your website and provide 

strategic recommendations to enable you to get the best results including raising more money.


