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Welcome to 

“Stewarding Donors with Stories"        

 

Presenters: Vanessa Chase 

Facilitator: Bernadette Mirro  

 

The webinar will begin at 3:30 p.m. Eastern Standard Time 

 

Webinar Tips 
 
 

We recommend that you listen to the webinar over your computer 
speakers. 

 

Your microphone or telephone will muted but you can ask questions 
throughout the webinar, as shown on the next slide. 
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Type your questions and 
comments here 
and press send. 

Please feel free to ask your questions 
by using the Questions box on the Control Panel 

 
 This orange button on 

the upper right of your 
screen shows or hides 

the control panel. 

WELCOME! 

Stewarding Donors With Stories 
Presented by Vanessa Chase 

The Storytelling Non-Profit 
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AGENDA 

• The basics of storytelling 

• What role storytelling plays in 

stewardship 

• Tips for collecting stories 

• Identifying opportunities for storytelling 

• Examples of storytelling & stewardship 

DISCUSSION 

If you attended last week’s webinar what did you 

learn that you are planning to implement? 

 

(answer using the questions box) 
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REVIEW FROM Jan 29 Webinar 

Getting to know your donors 

 

Review your stewardship efforts 

 

Be donor-centered 

 

Surprise and delight 

 
Your donor stewardship plan 
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WHAT IS STORYTELLING 

Storytelling is the process of combining facts and  

narrative in order to communicate a message and an 
emotion to a target audience.  

DISCUSSION 

Why are stories important for fundraising? 
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WHY STORIES 

Creates context for your audience 

Emotionally connect donors to their impact 

GOOD STORIES 

Has a hero 

Incorporates visual aspects 

Talks about a conflict, which is ultimately solved 
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GREAT STORIES 

The donor is the hero 

Takes the audience into account 

Ends with a vision and call to action 

What would you do to improve 

this thank you letter? 
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DISCUSSION 

What are 2 changes that you will make to  

your thank you letters? 
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COLLECTING STORIES 

Identify what stories you need 

Have tools for collecting and saving stories 

Asking great questions 

IDENTIFY WHAT STORIES YOU NEED 

Where will you use the story?  

 

 

What message are you trying 

to communicate? 
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IDENTIFY WHAT STORIES YOU NEED 

Client 

 

Staff Member 

 

Board Member 

 

Volunteer 

 

Donor 
 

DISCUSSION 

What kind of story would you like to tell in donor stewardship? 
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TOOLS 

Staff & volunteer meetings – use the first 5 to 10 minutes to 

share stories 

 

Emails – a way to ask colleagues for specific stories or 

examples they can share 

 

Conversations – every conversation is an opportunity to tell 

a story 

 

Online story collection form – use Google forms or Survey 

Monkey 

TOOLS 
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ASKING GREAT QUESTIONS 

R-E-L-A-X 

 

Communicate with the interviewee 

ahead of time to let them know what to 

expect 

 

Prepare a few questions ahead of 

time, but be open to conversation 

ASKING GREAT QUESTIONS 

Why don’t you start by telling me a bit about 

yourself. 

 

How did you hear about Meals on Wheels? 

 

What made you decide to contact us for 

services? 
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What if you are a 

volunteer-run or small 

program?  
 

USING STORIES IN STEWARDSHIP 

Newsletters 

Annual Reports 

Websites 
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DISCUSSION 

Are you sending newsletters to your donors? 

http://eastyorkmea
lsonwheels.org/wp
-
content/uploads/2
015/01/F4T-
January-2015.pdf 
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http://mealsonwheels.com/2
013/05/2013-spring-
newsletter/ 

DISCUSSION 

What should you include in an annual report? 



16 

http://www.mealsonwheelschicago.org/site/files/732/134848/449088/706686/MOWC_An

nual_Report_2013_web.pdf 

http://www.mealsonwheelschicago.org/site/files/732/134848/449088/706686/MOWC_An

nual_Report_2013_web.pdf 
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http://www.mealsonwheelslc.org

/uploads/MOWreport13_web3.p

df 

DISCUSSION 

Should you share stories on your website? 
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http://www.mowsf.org 

http://mealsonwhee

ls-

ottawa.org/clients/cl

ient-stories/ 



19 

http://www.mowaa.org/stories 

STORIES & STEWARDSHIP 

Stories can be used in virtually every donor stewardship 

touch point. 

 

Based on your audience, decide what your touch points 
will be and what stories you will tell.  
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STORIES & STEWARDSHIP 

Gift Level Thank You 
Letter 

Thank You 
Phone Call 

Annual 
Report 

Newsletter Video 

$1 to $99 Yes Yes Yes Yes 

$100 to 
$250 

Yes Yes Yes Yes 

$251 to 
$1000 

Yes Yes Yes Yes Yes 

STORIES & STEWARDSHIP 

Gift Level Thank You 
Letter 

Thank You 
Phone Call 

Annual 
Report 

Newsletter Video 

$1 to $99 
Yes | client 
story 

Yes Yes  Yes 

$100 to 
$250 

Yes | client 
story 
 

Yes Yes Yes 

$251 to 
$1000 

Yes | client 
story 
 

Yes Yes Yes Yes 
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STORIES & STEWARDSHIP 

Newsletter 
Welcome 
Message 

Volunteer 
Story 

Client 
Story 

Updates 
Misc. 
Notes 

March 
Board 
Chair 

Jane Smith 
– 5 year 
volunteer 

Dave King 
– became 
a client in 
Dec 2014 

June 

October 

QUESTIONS? 
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THANK YOU!  

vanessa@thestorytellingnonprofit.com 

@vanessaechase 

www.thestorytellingnonprofit.com 

Upcoming Webinars in 2015! 
Making Informed Decisions to Build Capacity and Sustainability in Your Program  
Presenters: Ashley McCumber and Audrey McCool, EdD, RD, LD, FADA 
When: February 12, 2015 
Time: 3:30 PM to 4:30 PM EST 
Fee: $25 
Competency: Food Service Knowledge 
Track: Nutrition  
Credits: 1 

 
Getting Your Volunteers Out of the Box 
Presenter: Mary Beth Harrington 
When: February 19, 2015 
Time: 3:30 PM to 4:30 PM EST 
Fee: $25 
Competency: Organizational Planning 
Track: Volunteer Management 
Credits: 1 

 
 


