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SUMMARY

SOCIAL MEDIA GUIDELINES:
ETHICAL, SAFE AND EFFECTIVE PRACTICAL STANDARDS

The goal of AFP’s Social Media Guidelines is to both provide fundraising professionals
guidance on social media for their workplace and to establish guidelines for Organization
leaders to use with their staff, consultants, volunteers, members, stakeholders and affiliated
groups. This document also covers the conduct and expectations of the public when
participating in an organization’s social media or social hetworking platforms.

Association of
Social media is an area that moves quickly and can be challenging, so it is important for Fundraising Professionals
Organizations such as AFP to provide resources for members and volunteer leaders. It's also
crucial to support the ethical guidelines that already exist with details and applications in the digital age. As the organization that
links all the different disciplines of fundraising, AFP is working to bring together all the various pieces of this puzzle and provide
a comprehensive view of social media. Please access the full Guidelines for the complete standards, guidelines and examples.

Ethical, Safe and Effective Practical Standards

Organization and Affiliate Organization Staff, Consultants,
Volunteers, Members and Stakeholders

Organizations fully respect the legal rights of its employees,
consultants, volunteers, members and stakeholders. In
general, what a person does on their own time is their affair.
However, activities in or outside of work that affect job
performance, the performance of others, or Organization
business interests are a proper focus for Organization policy.

The following guiding principles apply to Organization and
Affiliate Organization staff, consultants, volunteers, members
and stakeholders who are asked to participate in social media
as part of their job or Organization responsibilities, or who
participate to advocate and advance professional fundraising
interests and endeavors or personal interests related to
charity and nonprofits. Failure to abide by these guidelines
could put a person’s participation, employment and
membership with the Organization or Affiliate Organization at
risk.

1. Follow Appropriate Industry Laws and
Guidelines

2. BelInformed and Interesting — and Listen

3. Always Be Respectful, and Be Polite When
Disagreeing

4. Make Sure You Properly Attribute All Content

5. Be Responsive

6. Use Discretion At All Times

7. Transparency, Honesty, and Integrity Are

Paramount

8. Don't Mix Worlds — Know the Line Between
Professional and Personal

9. Be Authorized and Official

10. Respond to Violations of Standards

Public (Non- Members/Non-Stakeholders)

By participating in Organization and Affiliate Organization
social media (forums, discussions, blogs, etc.), public users
agree they will not do the following:

1. Post material that the Organization or Affiliate
Organization determines is threatening,
harassing, illegal, obscene, defamatory, libelous,
or hostile towards any individual or entity.

2. Post phone numbers or email addresses of
yourself or any other individual or entity in the
body of your comments.

3. Post material that infringes on the rights of the
Organization or any individual or entity,
including privacy, intellectual property or
publication rights. This includes the improper
use of (but is not limited to) images, logos,
videos, content, documents, white papers, etc.

4. Post material that promotes or advertises a
commercial product or solicits business or
membership or financial or other support in any
business, group or organization.

5. Post chain letters, post the same comment
multiple times, or otherwise distribute SPAM.

6. Allow any other individual or entity to use your
identification for posting or viewing comments.

7. Post comments under multiple names or using
another person’s name.

If a user is found to be in violation of any of these Standards,
Organizations and Affiliate Organizations reserve the right to:
(a) Ban future posts from people who repeatedly violate the
Organization’s terms and conditions. Such bans may be
affected by refusing posts from specific email addresses or IP
addresses, or through other means as necessary, and/or

(b) Remove or edit comments at any time, whether or not
they violate these terms and conditions.
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SOCIAL MEDIA MAP |

Overdrive Interactive Social Media Map
The stuff we think you should care about

Social Networks
facebook.com
plus.google.com
hi5.com
myspace.com
ning.com
bebo.com
friendster.com
orkut.com

odnoklassniki.ru
hyves.nl

mixi.jp
wretch.cc
vk.com

iwiw.hu
cloob.com

International Social Sites

Music Social
pandora.com

last.fm
listen.grooveshark.com
ilike.com

blip.fm

slacker.com
thesixtyone.com

N

Tools/ROI Tracking
socialeye.com
tweetdeck.com
ubersocial.com
cotweet.com
hootsuite.com
radian6.com
telligent.com
socialmedia.alterian.com
buzzient.com
klout.com

Conferences
SXSW.com

searchenginestrategies.com

searchmarketingexpo.com
web2expo.com
blogworldexpo.com
socialmediaconference.com
web2summit.com

Social Bookmarking
digg.com
stumbleupon.com
reddit.com
del.icio.us

fark.com

sphinn.com
mister-wong.com

AN

Social Gaming
zynga.com
imvu.com
habbo.com
smallworlds.com
secondlife.com
kaneva.com
activeworlds.com

AN

Microblogging
twitter.com
tumblr.com
friendfeed.com
ping.fm
brightkite.com
plurk.com
identi.ca

Video
youtube.com
dailymotion.com
metacafe.com
vimeo.com
video.yahoo.com
bing.com/videos
video.aol.com

B2B Social
O linkedin.com
O scribd.com
O docstoc.com
O slideshare.net
O plaxo.com

O xing.com /

O ecademy.com

AN

Photo Sites
photobucket.com
flickr.com
webshots.com
imageshack.us
multiply.com
picasa.google.com
fotolog.com

Social Q&A
Formspring
Quora

Yahoo Answers
Wiki.answers.com
Aardvark
Askville.amazon.com
Allexperts.com
Answerbag.com
Aolanswers.com
Blurtit.com

gverpri>e

IinTeractive

Podcast
apple.com/itunes
librivox.org
podcastalley.com
podfeed.net
podcast.com
digitalpodcast.com
odeo.com

Mobile/LBS
foursquare.com
gowalla.com
scvngr.com

facebook.com/places

where.com
whrrl.com
dopplr.com

URL Shorteners
bit.ly
tinyurl.com
shorturl.com
is.gd
snipurl.com
ow.ly

trim

Social Search
technorati.com
alltop.com
\ blogsearch.google.com
search.twitter.com
socialmention.com
bing.com/social
google.com/realtime

Social Couponing
groupon.com
livingsocial.com
opentable.com
eversave.com
homerun.com
buywithme.com
socialbuy.com

Blogging
blogger.com
wordpress.com
tumblr.com
disqus.com
typepad.com
livejournal.com
posterous.com

ANAN

AN

Download The Map |

Reviews/Travel
yelp.com
tripadvisor.com
citysearch.com
insiderpages.com
urbanspooon.com
google.com/places
lonelyplanet.com

Social Wikis
wikipedia.com
answers.yahoo.com
wikia.com
quora.com
Wiki.com

twiki.org

Lifecasting
ustream.tv
justin.tv
livestream.com
blogtv.com
stickam.com

O Websites O Tools

Overdrive Interactive is an online
marketing services firm that
helps companies create genuine
and lasting connections with
their target audiences and
customers using Social Media
Marketing, Search Engine
Marketing and Online Media.
Please feel free to visit us at
www.Overdrivelnteractive.com
or call 617-254-5000.

Take Action:
overdriveinteractive.com
facebook.com/overdriveinteractive
twitter.com/ovrdrv

A clickable, expanded version of this map can be found here:

Overdrivelnteractive.com/social-media-map
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